
Paul McGarry

Head of GM Ageing Hub
Towards an Age-Friendly GM
Annual Frank Glendenning Memorial Lecture
September 2018



Overview

1. Background 

2. Key concepts + strategic overview

3. Ways of working

4. Working together



Global: Over 11% of 

the world population 

is over 60, and that is 

expected to double 

to 22% by 2050.

UK: By the early 

2030s half of the UK 

adult population will 

be over 50, and by 

2037 the over 80s 

group will have 

expanded to six 

million.



 The ageing population of 

Greater Manchester is will have 

profound effects on all aspects 

of our society.

 This creates opportunities and 

challenges, and means we have 

to work together and work 

differently.

 Greater Manchester Strategy: 

Creating an Age-Friendly 

Greater Manchester. 



GM population is set to grow by 13% by 

2039 to reach 3.1 million, it will be driven 

by growth in the number of older people

 By 2039 GM‟s working age population is 

set to grow by 5%; the number of GM 

residents aged 65+ will expand by 53% 

over the same period to reach 650,000

Overall, the number of residents over 50 in 

GM will grow by a third by 2039

.

A case for change:



GM is ageing unequally

 50,000 GM pensioners 

currently live in poverty.

 Significant 

concentrations of income 

deprivation affecting 

older people can be 

found across GM. 

 Inequalities in poorest 

20% of older people are 

growing.



 Set up 2016 by GMCA with support of GM 

agencies including HSCP 

 “Coordinate a strategic response to the 

opportunities and challenges of an ageing 

population.”

 Portfolio Lead is Cllr Brenda Warrington (Tameside), 

Chief executive Lead in Pam Smith (Stockport)

 GM Ageing Hub Steering Group and range of task 

groups. Reports to GM Reform Board

 Partnership with Centre for Ageing Better

GM Ageing Hub



An Age-Friendly City is a 

coordinated response to the 

opportunities and challenges 

of an ageing population.

It aims to create opportunities 

for healthy ageing and enable 

older people to contribute to, 

and benefit from, the cultural, 

social and economic life of the 

city.





GM Ageing Strategy

1. GM is the first age-friendly city 

region in the UK

2. GM will be a global centre of 

excellence for ageing, 

pioneering new research, 

technology and solutions across 

the whole range of ageing issues

3. GM will increase economic 

participation amongst the over-

50s



Key Themes:

 Economy and Work (GMCA)

 Age-Friendly neighbourhoods 

(GMCVO)

 Healthy Ageing (HSCP)

 Housing and Planning 

(GMCA)

 Transport (TfGM)

 Culture (Manchester Museum)

Ways of Working:

 Leadership (GMCA)

 Innovation and Research 

(Universities/GMCA)

 Global Centre of Excellence 

(GMCA)

 Communication and Narrative 

(GMCA)



 Strategy launch and WHO status: confirmed 

by WHO Geneva in February 2018

 Healthy ageing: £1m investment in raising 

physical activity rates for older people

 European cities collaboration: £250k EU 

award to work with Amsterdam, Barcelona, 

Oslo and others

 Transport: GMCA and TfGM report on age-

friendly transport launched: Joint work with 

GM Older People‟s Network

 Work and skills: new WW programmes 

launched; outline agreement with DWP and 

CFAB on older workers collaboration

 Take a seat campaign: 300 Age-friendly 

businesses signed up

 Innovation: GM proposal for “Grand challenge” 

on ageing for Industrial Strategy

 Neighbourhood working: scaled up AFA 

programmes; aligning with Reform agenda

 Local plans: Ten local authority approaches to 

ageing in development

 Housing and Planning: Age-friendly element 

in next version of Spatial Framework.  

 Three major national and international  

events to held. 

 CFAB: Agreement on next phase of partnership

Key milestones



Ageing populations will create new demands for technologies, 

products and services, including new care technologies, 

new housing models and innovative savings products for 

retirement. 

We have an obligation to help our older citizens lead 

independent, fulfilled lives, continuing to contribute to society.

 If we succeed, we will create an economy which works for 

everyone, regardless of age.

Government’s Ageing Grand Challenge



 69% of older people say that arts and culture is important in 

improving their overall quality of life.

 51% say it is important in helping them meet others and feel less 

alone. 

 Cultural activity drops substantially after age 75.

 38% of older people say that it is more difficult to attend/take part 

in arts and cultural events now compared to when they were 

younger.

.

Ageing, Arts and Culture



Age-Friendly Culture 

Objectives (2017-2020)

Mainstream culture within 

ageing priorities and 

practices

 Promote activities to reach 

those who are least likely to 

participate 

 Enable and promote later 

life creativity and talent

 Centre for Age-friendly 

culture



 Citizen-based understanding of arts 

and ageing, working „with‟ not „for‟.

 Partnership of 30+ cultural 

organisations in Manchester and 

Salford – museums, galleries, arts 

organisations, orchestras

 150 cultural champions – promoting, 

advocating, advising organisations + 

organising their own events

.

AF Culture Partnership





.











The older population make up 40% of consumer 

demand in the UK, yet attract just 10% of 

marketing spend  (New Economy 2015)
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